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loss of enrollment, the future of the 
TODAY publication, the reaction of 
the community and the loss of the 
“celebrity” status a�orded by the national 
championship win were just some of the 
elements that entered the discussion, and 
before we had the opportunity to close 
more ads, our campaign was sabotaged.

�e Spot 420 pulled their ad because 
they were informed by someone in 
authority that CSU-Pueblo did not 
meet their demographic requirements. 
We tried to defend our data, but that 
one phone call was enough to scare the 
owner and destroy our credibility.   

We couldn’t blame them for protecting 
themselves; marijuana businesses in 
Colorado run the risk of losing their 
operating licenses and incurring 
huge �nes if they advertise without 
the proper demographics. However, 
it was a real blow a�er the weeks of 
research and hard work we had put in. 

But it didn’t end with �e Spot 420. 
When the other interested marijuana 

businesses were contacted to close 
their ads, word had spread, and they 
refused to continue, leaving the sales 
reps with hours of unanswered work 
and the magazine without a large 
chunk of its printing budget.

When all was said and done, we had lost 
several thousand dollars in ad revenue, 
our credibility within the community 
was damaged, and there was a great 
loss of respect among many of the 
parties on both sides of the issue.

It was an ordeal that unlocked a lot 
of doors that had never been opened 
before. Sadly though, no precedent-
setting decisions were made.

Some journalists work their whole lives 
and never experience a controversial 
decision like the one we faced this 
semester. We re�ected on those persistent 
reporters who uncovered the Watergate 
scandal, and it seemed �tting to call 
our own experience “Pot-gate.” 

Someday, if marijuana is legalized 

across the U.S., we’ll look back on 
“Pot-gate” and wonder just what 
the uproar was all about.  But in 
the meantime, we’re still wondering 
what happened to those journalistic 
principles we had been taught to value.  

Christy and Sara
Editors, CSU-Pueblo TODAY

Editors’ note: We’d like to thank the 
members of the mass communications 
faculty who supported our right to 
make the decision regarding marijuana 
ads.  We’d also like to thank these 
local businesses who, under better 
circumstances, would have supported 
the TODAY with their advertising 
dollars: �e Spot 420 at 748 E. Industrial 
Boulevard in Pueblo West, Pueblo 
West Organics at 609 E. Enterprise Dr. 
#130 in Pueblo West, Maggie’s Farm 
at 74 N. Component Drive in Pueblo, 
Cannasseur at 41 N. Precision Drive 
in Pueblo and Marisol �erapeutics 
Health and Wellness Center at 922 
E. Kimble Drive in Pueblo. ✴

As editors, we’ve been taught to place 
the principles of good journalism 
ahead of personal biases. It’s something 
that’s been expected of us since the 
very beginning of our time as mass 
communications majors. And it’s 
fundamental to the �eld of journalism. 

�is semester, as editors of the 
TODAY, we were faced with a 
controversial situation that’s been 
brewing for several months: whether 
or not to accept marijuana advertising 
in our student publication.

Ad sales are the funding base for 
every TODAY magazine. Without 
the university departments and local 
businesses who purchase advertisements 
that help cover the printing costs 
and editor stipends, there would be 
no magazine. So, of course, all our 
advertisers are extremely important. 

Marijuana businesses in Pueblo 
are no exception. Most are locally 
owned and support the community 
with tax revenue. �ey conduct 
business legally and follow strict rules 
regarding the placement of ads. 

Several of the shops in town were 
very interested in advertising 
and supporting the TODAY. 

Because marijuana is such a new industry, 
there weren’t many precedents to look at 
when making the call to accept the ads. 
We contacted other student publications 
in Colorado, the Student Press Law 
Center in Washington, D.C., and the 
Society of Professional Journalists. 
We looked at First Amendment cases 
involving commercial speech, the 
marijuana industry’s advertising laws 
and the TODAY’s student media policy. 

�e media policy states “Today reserves 

the right to reject any advertisement it 
deems objectionable or that contains 
a message which violates Colorado 
state laws. No ads promoting, 
advocating or selling term papers, 
term paper catalogs, sexual services or 
containing sexually explicit materials 
will be accepted for publication.”

�e marijuana businesses in Pueblo 
met all the criteria in our policy 
to be potential advertisers.

We saw the ads not as an endorsement of 
marijuana use, but as nothing more than 
a local business supporting a university 
publication with advertising dollars, and 
comparable to the liquor store and bar 
ads the TODAY has been taking for years.

So, a�er many hours of discussion and 
research, we decided to allow the ads.

�e next step involved complying with 
the regulations of the shops themselves. 
One of the most restrictive rules for 
marijuana advertising involves the 
demographics of the publication where 
the ad will appear. According to Colorado 
law, at least 70 percent of the readership 
should be over 21 years of age.

Since our publication is freely distributed, 
an exact demographic is impossible to 
determine. So, we had to gather the data 
and make the best estimate possible.

With information on the university’s 
website regarding student population 
and the addition of faculty and sta�, we 
came up with approximately 66 percent 
over 21. Once the o�-campus readership, 
including our advertisers and local 
drop o� points, was calculated, we had 
more than the required 70 percent. 

Using this data, the ad sales team 
contacted the interested shops, 

and the �rst shop to purchase 
an ad was �e Spot 420. 

Once we had our �rst ad, we knew 
there would be some people on campus 
who would outwardly disapprove. 
We acknowledged that the university 
administration would probably condemn 
our decision, but we had done our 
research and knew that the �nal decision 
rested with us, the student editors. We felt 
con�dent that we had made the right one. 

We met with the writers and 
photographers whose work would �ll 
the pages of this controversial issue, 
letting them know that the publication 
was venturing into unexplored 
territory and making sure they were 
all comfortable with our decision.  �e 
team was united in its support.

Unfortunately, emails immediately began 
to circulate within the department. 
Words like “damaging” and “risky” were 
used, and we were told we were opening 
“Pandora’s Box.” As the TODAY editors, 
we were excluded from most of the 
emails, although we were still responsible. 
�e president called a meeting with our 
instructors and other members of the 
administration, but we were not invited. 

�ere was a clear division between those 
who realized the legal right of the shops 
to advertise and those who felt it was 
morally and ethically wrong to allow it. 

Friendships and working relationships 
splintered over an issue that should 
have been simple but had been blown 
out of proportion by fear. People 
bickered and stopped speaking to 
one another, which is devastating in a 
communications environment. Mature 
adults morphed into angry children. 

�e reputation of the university, 

THE POT-GATE CHRONICLES
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the �eld is playable, and I’ve seen our 
teams on that. Very exciting,” said 
project manager Debbie Proctor. 

Sean Blair, head coach of men’s 
lacrosse, is thrilled about the 
new lacrosse stadium and what it 
means for him and his athletes. 

“When it comes to the improvements at 
Gonzales Stadium, this was one of the 
features that immediately attracted me to 
this position here at CSU-Pueblo. When 
some schools decide to add new sports, 
they do so while keeping their existing 
facilities in place. Knowing that CSU-
Pueblo initially had a grass soccer �eld, 
I knew that it would be very di�cult to 
sustain a competitive lacrosse program on 
grass in the spring with the �uctuations 
of Colorado weather,” Blair said. 

“�e decision to add turf where the 
existing grass �eld initially was de�nitely 
bene�ts the lacrosse program because 
it gives us a fast, even surface to play 
on,” he said. “Another added bene�t is 
that we are able to have it cleared o� 
when we have stretches of snow. It also 
helps as a recruiting tool, the stadium in 
itself, due to the addition of a new �eld 
house to not only hold our program, 
but also the women’s lacrosse program, 
both men’s and women’s soccer and 
men’s track. It gives our student-athletes 
a place to call home in close proximity 
to the �elds we practice and play on.” 

“When construction is completed, 
it will be one of the nicest lacrosse 
and soccer facilities on this side of 
the Mississippi River,” Blair said. 

In spring 2014, CSU-Pueblo students 
were given a voting platform via email 
to help decide the projects to be built 
by student facility fees. Results of the 
vote favored the addition of a clock 
tower to campus. �en in the fall of 
2015, students voted on where the clock 
tower should be built. �e clock tower 

will be at the north end of campus near 
the OUC. �e building committee is in 
the decision-making process regarding 
the features of the clock tower. 

“�is project is purely for fun and 
it will be an icon for this university. 
We wanted something unique to 
this campus,” Proctor said. “We are 
excited to see the fantastic designs 
we get for the clock tower.” 

Chris Fendrich, director of the OUC, 
said the clock tower might consist of 
a gazebo and possibly a pendulum. 
However, these suggestions are still 
tentative. Funding for the clock tower 
comes from the student facility fees. It 
will be built in the summer of 2015. 

Perhaps the most complex project of the 
improvements at CSU-Pueblo will be the 
renovation of the Occhiato University 
Center. �e OUC will be expanded for 
more capacity and will be upgraded 
structurally and technologically. 
important o�ces and facilities housed 
in the OUC will be open during the 
renovation but may be required to 
move to new locations while parts of 
the building are under construction. 

�e renovation is still in the design 
phase, but groundbreaking plans 
are set for summer 2015. It will cost 
approximately $35 million to complete 
the OUC project, and the funds will 
come from student fees, a grant from 
the Foundation and bonds which can be 
paid over a number of years. �e process 
has been ongoing for about six years, 
and once the construction begins, it will 

take about three years to complete. 

Other improvements CSU-Pueblo plans 
to implement this year are the repair 
of the bridge on Bonforte Boulevard, 
sidewalks on campus, parking lot West 1 
by the physics building and the Massari 
Arena parking lot which has some 
large potholes. �e city of Pueblo will 
pay for the bridge repair, and student 
parking fees, as well as facility fees, 
will pay for the parking lot repairs. 

“�ey [potholes] seem pretty dangerous 
if people are going fast in the parking 
lots. �ere shouldn’t be a risk for blowing 
the tires,” said Arianna Armendariz, 
a freshman at CSU-Pueblo. 

�e improvements and renovations are 
exciting for CSU-Pueblo students. 

“Our school is modernizing and more 
appealing for today’s growing curriculum 
and student needs. It is going to draw 
so many new students in,” said junior 
industrial engineering major Trever Hess. 

Since CSU-Pueblo is an eco-friendly 
school, it has proposed to put in a wind 
turbine on the Technology building 
in the future, although it has not been 
included in the budget for the 2015 year. 

�e last project completed was the heat 
and air conditioning project on the third 
�oor of the technology building, which 
was covered by the students’ tuition.

CSU-Pueblo’s campus is expanding 
and modernizing quickly. It is perfect 
for the diversity that �ourishes here. 
�e variety of new classrooms will be a 
much better �t to capacitate incoming 
students, our proud athletic department 
will o�er the brand new playing �eld 
for lacrosse students. Overall, the 
coming years for CSU-Pueblo will be 
exciting and full of improvements, 
and it only gets better from here.  ✴

“When construction is 
completed, it will be one 
of the nicest lacrosse and 
soccer facilities on this side 
of the Mississippi River.”
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student success is what makes DSF work. 

According to Moore, counselors 
work with students throughout their 
college career, focusing on assisting 
students in discerning pathways to 
graduation, navigating the academic 
world, developing so� skills, adjusting 
to the emotional and social challenges 
of postsecondary education and the 
many additional logistical and everyday 
concerns students encounter.

“Counselors guide students 
toward postsecondary success, 
all the while pushing students 
toward greater independence and 
self-advocacy,” Moore said.

�ese are things that all students should 
strive for during their college careers. 

“Strategic data tracking and monitoring 
will in�uence students’ academic 
progress, ultimately resulting in 
increased persistence and on-time 
completion rates,” Moore said. 

Statistics support Moore’s statement. 
In 2014, of the 60 DSF scholars at 
CSU-Pueblo, 98 percent met their 
academic requirements. �is year, 
there are 74 students in the program.

“Freshmen (in the program) in 2012 had 
a retention rate of 82 percent, 65 percent 
is the general retention rate for �rst-

year students, and the (DSF) graduation 
rate is at 75 percent,” Lopez said. 

Compared to the 40 participating 
technical, community and four-year 
colleges in Colorado, the DSF program at 
CSU-Pueblo is excelling in academics. 

LIFE AS A DSF SCHOLAR
I am a �rst-generation college student 
like many of my DSF colleagues at 
CSU-Pueblo. I have been given the 
opportunity to go to college and given 
the help needed to reach my goals. 

Jaszymn Johnson, a junior exercise 
science, health promotion and recreation 
major at CSU-Pueblo, is also a DSF 
scholar. She attended George Washington 
High School in the Denver Public School 
district, and she said the hardest thing 
for her, transitioning from high school 
to college, was not knowing anyone. 

“I was extremely unhappy and almost 
le�,” Johnson said. “My peer mentor 
actually took me out to lunch the 

next day because I called my high 
school counselor crying. But since 
then, I’ve met all kinds of people.”

“DSF jump started that process for 
me. It made college a�ordable so that 
I can be here and is helping me get 
through college, loan free. I wouldn’t 
be this far in college if it wasn’t for 
DSF. I’m this much closer to graduate 
school to become a physical therapist, 
and they are helping me get through 
my hardest days,” Johnson added. 

�at’s what DSF is so great at. �e 
mentors don’t just focus on where you 
are and what you’re doing, but what 
you will be able to achieve, not only 
for yourself, but for your future. 

Now, I am certain of my dreams, and 
I intend on reaching them thanks 
to DSF. It provided me with that 
glimpse of possibility in my life that 
I had never thought of before. 

I am proud to say that I am a DSF 
scholar at CSU-Pueblo. I will continue 
to back the Pack and DSF, throughout 
my college education and beyond. ✴

According to its website, DSF is a 
nonpro�t organization whose mission 
is to “inspire and empower Denver 
Public Schools’ students to enroll in 
and graduate from postsecondary 
institutions of higher education, by 
providing the tools, knowledge, and 
�nancial resources essential for success.”

Founded in 2006, DSF’s overall mission 
was based on the recognition that 
Denver Public Schools’ students face 
multiple barriers that restrict them from 
completing a postsecondary degree. 

DPS alumnus Tim Marquez and his 
wife Bernadette wanted to increase 
the level of college attendance in 
Denver and �nd a way to make access 
to higher education possible for all 
DPS students, which resulted in a $50 
million pledge from the couple. 

�e pledge was the catalyst the DSF 
program needed to help support 
students in completing high school and 
obtaining a higher education degree. 

DSF began as a pilot program that 
�rst served three Denver area high 
schools, and by 2009, the program had 
expanded throughout the district. 

Today, DSF has Future Centers in 12 
DPS high schools and serves all other 
high schools in the area with college 
advisors who regularly assist students. 

DENVER SCHOLARSHIP 
FOUNDATION AT 
CSU-PUEBLO
DSF’s partnership with CSU-Pueblo 
has created a ladder of success for 
students in the many programs 
and services it provides.

“It is an outstanding program that 
helps students obtain the support 
they need to pursue their degree. �e 
retention and graduation statistics are 
evidence that the program is e�ective,” 
said Derek Lopez, the director of the 
Center for Academic Enrichment. 

Lopez has been working at the CSU-
Pueblo campus for more than eight 
years and has helped implement the 
program. He also serves as a faculty 
mentor for the DSF program.

“DSF has used CSU-Pueblo as a model 
of what they would like other programs 
across the state to emulate,” Lopez said. 
“We are very proactive �rst-year advisors 

who work closely with students, faculty 
and sta� mentors, peer mentors and 
an active co-curricular program.”

According to Monica Moore, Colorado 
Challenge counselor at CSU-Pueblo, 
the support that DSF provides to 
students is extremely valuable.

Colorado Challenge, which was 
initiated at the university in January 
2014, works closely with on campus 
support and professional sta�, 
including the Daniels Fund, DSF and 
Colorado GEAR UP program. 

“It was designed to serve the students 
who most needed wraparound services 
and supplemental advising, mainly 
�rst-generation and low-income 
students, many of whom are students 
of color as well,” Moore said. 

What Colorado Challenge initiates for 

“�e retention and 
graduation statistics are 
evidence that the program 
is e�ective.”

“Counselors guide 
students toward 
postsecondary success, 
all the while pushing 
students toward 
greater independence 
and self-advocacy.”

“�e mentors don’t just 
focus on where you are 
and what you’re doing, 
but what you will be 
able to achieve.”
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by Beau Reed
graphic by Christy Wiabel

Dictionary.com de�nes a minor as “a 
college or university student’s secondary 
�eld of study or specialization during 
their undergraduate studies.” It can act 
as “a subject or a course of study pursued 
by a student, especially a candidate for a 
degree, subordinately or supplementary 
to a major or principal subject or course.”

Declaring a college minor can be 
bene�cial to students in many ways. 
For instance, minors can increase a 
student’s marketability a�er graduation, 
provide the necessary training for 
future employment opportunities, and 
allow students to pursue additional 
interests outside of their major.  

One of the minors o�ered at CSU-
Pueblo that is aimed at increasing the 
marketability of students is professional 
writing. Coordinator of the program, 
assistant professor of English Dr. Scott 
Gage, said the professional writing minor 
“focuses on training students to write 
professionally and persuasively inside the 
workplace. �at’s a really macroscopic 
view of what the program is.” 

Beyond demonstrating how to 
appropriately communicate within a 
business environment, students who 
take courses under this program can 
gain an understanding of “how to be 
persuasive as a technical writer, how 
to be persuasive as an editor, or how to 
be persuasive as a web designer within 
a professional setting,” Gage said. 

When asked how these abilities translate 
beyond graduation, Gage said, “If you 
look at magazines like Forbes, every 
year they release a “Top 10 Skills” 

section that describes what employers 
are looking for. Consistently, you see 
ranked high on that list collaboration 
and communication with di�erent types 
of audiences, written expression, ethical 
decision-making and problem-solving.”

“Almost verbatim, these are the types of 
thing that are promoted in this program. 
We provide a way for students to 
cultivate ‘so� skills’ that are transferable 
across professions, across careers 
and across jobs,” Gage continued. 

According to the Oxford Dictionary, 
so� skills are “personal attributes that 
enable someone to interact e�ectively 
and harmoniously with other people.”

Expanding on this ideology, Gage 
said, “I think that gaining experience 
and learning about persuasion helps 
students to understand what it means 
to be human. I also think that it helps 
students understand what it means to 
be a human who has to interact with 
other humans in the context of society 
and in a professional setting. We have 
to improve our language and improve 
our relations with other people.”

Another minor o�ered at CSU-Pueblo 
that is designed to bene�t students 
during their college experience and a�er 

graduation, is the communication and 
rhetoric minor. Headed by Dr. Yvonne 
Montoya, the program’s goals aim to 
“prepare students to better communicate 
the knowledge learned in their major area 
of study when they enter their careers.”

Professor Kathryn Starkey is the head 
of the Forensic Team, a club activity 
and complementary program to the 
communication and rhetoric minor. 

“�is is the �rst year it has been available, 
and it aims to be one of the more 
applicable and comprehensive minors 
at our university. Our mission is to 
help students to develop an authentic, 
well-rounded and eloquent voice for 
communication,” Starkey said. 

�ese skills translate beyond graduation 
Starkey said, “So you know how to 
interact with someone on di�erent 
levels. You can understand the social 
relationships, you can understand how 
to work with coworkers e�ectively.”

“Communication skills are very 
important. �e ability to do it both in 
writing and interpret verbal speech is 
important because that’s what employers 
are looking for. You can’t get past the 
interview if you can’t talk well.”

�ere are certain careers that also 
necessitate students to minor in a �eld 
outside of their academic major. As 
an example, according to the Bureau 
of Labor Statistics, technical writers 
are generally required to be versed in 
a secondary study, such as computer 
information systems, in order to ful�ll 
the experience needed for their career. 

Minors can also provide the necessary 
training for certi�cation needed to gain 
employment. CSU-Pueblo’s Department 

DECLARING A MINOR CAN 
HAVE MAJOR IMPACT

“Communication skills 
are very important. 
�e ability to do it 
both in writing and 
interpret verbal speech 
is important because 
that’s what employers are 
looking for.”
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TRiO Student Support Services 
program served approximately 1,500 
students. Student Support Services 
saw a 78 percent retention rate with 
a 38 percent graduation rate, and of 
all of the students served, 89 percent 
were in good academic standing.

Funding for all the TRiO o�ces continues 
to come from federal grants. However, 
with the extension of services and 
o�ces to oversee, funding is spread 
pretty thin. In the early days of TRiO, 
funding was applied for annually. Now, 
it’s every �ve years according to Aranda-
Trujillo. Since the programs are federally 
supported, funding for TRiO has been 
an issue for schools across the nation.

One of the leading advocates for TRiO 
across the country is CSU-Pueblo 
alumni Arnold Mitchem. He believed 
in the success of the programs a�er 
graduating from the university in 1965. 
A�er years of advocacy for TRiO, in 
1981 Mitchem founded the Council for 
Opportunity in Education in Washington 
DC and served as president of the 
group until his recent retirement. 

�e focus of TRiO was and continues 
to be assisting disadvantaged students 
in succeeding at a higher education. 

Aranda-Trujillo said, “�e programs 
were developed as a class thing.”

Historically, TRiO was part of President 
Lyndon Johnson’s War on Poverty. 
�e federal TRiO programs were 
developed in 1965 by the United 
States Department of Education as 
part of his plan and were designed to 
strengthen the American economy by 
increasing educational opportunities.

In his 1964 State of the Union 
Address, President Johnson declared 
a war on poverty. He encouraged 
Americans to take a stand and work 
toward building a better American 

society. It would later become known 
as �e Great Society Agenda. 

�e Great Society Agenda included 
the passing of a series of legislative 
acts developed with the hope of 
strengthening the American economy. 

�ese legislative acts focused on 
bettering the social welfare conditions 
of the American people and designing 
public programs to improve the health 
care system and increase education, 
job training and employment 
opportunities in low-income and 
impoverished areas of the nation. 
As a result of the Economic Opportunity 
Act of 1964, the O�ce of Economic 
Opportunity was established to 
allocate federal funds to the programs 
designed to �ght the war on poverty.

�e Elementary and Secondary Education 
Act and the Higher Education Act of 1965 
were two of the legislative acts that arose 

from the Great Society Agenda, which 
helped open the door for the federal 
TRiO programs. �e ESEA increased 
federal funding to public education, and 
the HEA allocated and focused funding 
on higher education, providing grants, 
work-study funds and government 
loans for low-income students.

President Johnson said in his 1964 
State of the Union Address, “Very o�en 
a lack of jobs and money is not the 
cause of poverty, but the symptom. �e 
cause may lie deeper in our failure to 
give our fellow citizens a fair chance 
to develop their own capacities, in 
a lack of education and training,” 

In 1963, the university gained recognition 
by the Colorado state system of higher 
learning. 1965, SCSC awarded its 
�rst bachelor’s degree. �e bene�ts 
of state recognition helped raise 
enrollment numbers and increased 
the need for student programs.

Since their origination in 1965, the 
federal TRiO programs have helped 
thousands of students locally and across 
the nation to attend college, and many 
of these students have attended CSU-
Pueblo. �ey are part of TRiO’s 50-year 
legacy of success in Colorado. ✴

“Very o�en a lack of jobs 
and money is not the 
cause of poverty, but the 
symptom.”
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by Alyxx Sanchez
photos by Dustin Cox

Colorado State University-Pueblo is 
home to more than 5,000 students 
who have a variety of cultural and 
religious beliefs.  While many faiths are 
represented in the campus population, 
the Christian faith has the most student 
organizations in place at CSU-Pueblo.

�e college years are some of the most 
pivotal of a young person’s life, according 
to the Fellowship of Catholic University 
Students. Many young people give in 
to destructive in�uences, and without 
the support of family and friends, these 
in�uences can have a devastating e�ect. 

But through some on-campus spiritual 
organizations, these young men and 
women are receiving the encouragement 
they need. �ese organizations 
provide fellowship with thousands 
of other students across the country 
who are overcoming the struggles 
of some parts of campus culture by 
developing stronger spiritual ties.

Many of the campus ministries at 
CSU-Pueblo operate along the same 
lines, providing students with genuine 
friendships and contact with like-minded 
individuals. Each organization has 
its own way of encouraging personal 
relationships with God and equipping 
its students with the tools needed to 
succeed in college and beyond.

�ese four student ministries at CSU-
Pueblo serve as an open door to share 
faith with other students on campus 
through life-on-life relationships, 
recreation, and discipleship.

PACK CATHOLIC 
Pack Catholic is “a Christian 
campus outreach in the Roman Catholic 
tradition,” according to PackLink 
on the CSU-Pueblo website.

Trevor Hardin, the leader of Pack 
Catholic on campus said, “We welcome 
all Catholics and non-Catholics, people 
who have been brought up in Church and 
people who have never stepped foot in a 
church, people who love God and people 
who are uneasy about the idea of God.” 

“Pack Catholic is a very nurturing and 
loving group of people that I’m proud 
to be part of.  Our regular attendance is 
around six or seven students right now, 
and we anticipate growth soon,” he said.

�e Catholic Diocese of Pueblo supports 
the Pack Catholic group on campus, 
which was created to meet the demand 
for a spiritual organization from the large 
Catholic student population at CSU-
Pueblo. �e organization o�ers Bible 
study and faith sharing at their meetings.

According to Hardin, Pack Catholic 
depends on the resources and support 
received from the community and the 
school.  Mostly, committed members 
and advisors are responsible for 
carrying the torch year a�er year 
and recruiting new members.

Members of Pack Catholic see 
serving the community as a great 
part of their Christian lifestyle. 

“We have been making an e�ort 
to serve food at the Wayside Cross 
Gospel Mission in Pueblo.  We also 
occasionally undertake projects, like 
last year when we helped renovate a 
Christian youth center in one of the 
less advantaged neighborhoods on 
Pueblo’s east side,” Hardin said.

Hardin believes that Pack Catholic o�ers 
students a very special opportunity 
and is a blessing to the campus in 
many ways. �e organization has 
had a positive in�uence on those 
who chose to participate.  Several 
members over the years have chosen 
to join the Catholic Church or rea�rm 
their faith through Con�rmation.  

Hardin is eager to share the e�ect Pack 
Catholic has had in his own life. 

He said, “For the �rst time in my life, 
I had people who I felt understood 
the zeal I had for Christ.  Last year, I 
realized my lifelong dream of joining 
the Roman Catholic Church.  Pack 
Catholic has helped me, not only grow 
in my faith, but get through the tough 
times that come with trying to be a 
Christian in an un-Christian world.”

FELLOWSHIP OF 
CHRISTIAN ATHLETES
Fellowship of Christian Athletes is a 
nationwide ministry that has aimed to 
bring together coaches, athletes and 
non-athletes since it began in 1954. �e 
organization’s mission is to bring the 
Christian Gospel into the athletic arena. 

Caleb Flack, a student leader of FCA 
at CSU-Pueblo said, “�e FCA group 
here on campus o�ers a comfortable 
and approachable environment to come 
to learn more about Jesus, because all 

CAMPUS MINISTRIES OFFER 
CHRISTIAN FELLOWSHIP

“Pack Catholic is a very 
nurturing and loving 
group of people that I’m 
proud to be part of.”
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Him throughout college,” Aebischer said. 

She said the organization makes a 
di�erence in students’ lives because it 
gives them a safe place where they can 
be themselves and feel free to share 
their struggles and di�culties with a 
group of peers who genuinely care.

“For me personally, Cru was an anchor 
for me in college. I o�en struggled 
to �nd a place where I felt accepted, 
or where I felt I belonged, and CRU 
gave that to me. It kept me anchored 
when I felt like I was going crazy from 
school and work. I looked forward 
to meetings where I could meet with 
fellow believers and share my struggles 
and joys with them,” Aebischer said. 

Cru doesn’t just o�er opportunities 
to connect with fellow believers in 
college. It also o�ers many summer 
and post-graduation opportunities. 

Students can spend their summers 
stateside or internationally, sharing 
the Gospel with others. Cru also o�ers 
internships in a vast array of professional 
areas for those graduating. �ere are 
opportunities for people with almost 
any major from elementary education 
to medicine to mass communications. 

Cru is a diverse organization with 
many opportunities, and its in�uence 
does not end when college does.

THE UNDERGROUND
�e Underground is a non-
denominational Christian group that 
welcomes everyone, regardless of 
their religious beliefs or lifestyle. 

�e group o�ers campus ministry that 
gives participants the opportunity 
to serve others through community, 
worship, study of the scriptures, and 
practical training and application 
of concepts such as prayer, worship, 
and prophetic ministry. 

�e Underground organization started as 
a women’s bible study about six years ago.

Josh Floyd, a leader of �e 
Underground, explained the 
beginnings of the organization.

“�e Holy Spirit began to show up in 
a radical way at their meetings as they 
would pray for each other and allow the 
Lord to heal their hearts. �e revival that 
resulted �lled these young women with 
boldness and a desire to see the change 
that results from heaven invading earth.”

�e Underground group meets on 
various days for a variety of purposes. 
“�e Prayer Furnace” is a time of biblical-
based intercession for the CSU-Pueblo 
campus and the city of Pueblo. “�e 
Gathering” is a time of worship and 
biblical teaching held together with 
fellowship and personal prayer ministry. 

Students “�ank God It’s Friday” 
every Friday evening and participate 
in various ministry activities 
around the campus and city. 

“�e Underground is special because 
it’s only place I’ve ever been where 
people are there, not out of religious 
duty or responsibility, but because they 
are addicted to the love of God and His 
Holy Spirit. �is is not a club organized 
by people, but a platform for young 
people to display their love for Jesus in 
whatever way they can,” Floyd said. 

�e Underground is considered to 
be a sustainable group on campus 
because of its involvement in the 
community. �e organization has a 
strong connection with Trinity Life 
Center, which provides members with 
access to spiritual counseling and 
mentorship as well as multiple avenues 
to serve God and the community. 

�e Underground’s worship team 
leads the TLC congregation in 
worship once a month and will 
soon be starting a Saturday Night 
Pursuit service at the church. 

“While our focus is to see revival on 
campus, we pray for the city of Pueblo 
regularly and see community awareness 
as a vital part of our vision,” said Floyd.

Floyd is one of several leaders of the 
Underground, and he strives to inspire 
others and share what the student 
organization has done in his life. 

“�e Underground positively a�ected my 
life by introducing me to Jesus. Raised 
in a Christian home, I had become 
relatively immune to religion. I was 
unchanged by church and had become 
a broken and depressed individual. My 
freshman year at college would have 
been about chasing girls and �nding 
fame if God had not pursued me in the 
way He did. �e Underground was the 
corner He trapped me in to change my 
heart and show me His love for me. 
I am forever changed,” Floyd said. 

Whether students are trying to make 
a di�cult decision, �gure out what 
they’re supposed to be doing with 
their lives or struggling with the death 
of a loved one, campus ministries 
invite them to join in fellowship.  

Campus ministries are eager to help 
students discover how their personal 
faith can give them encouragement 
and a new perspective. ✴

I o�en struggled to 
�nd a place where I 
felt accepted, or where 
I felt I belonged, and 
Cru gave that to me.
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by Christy Wiabel

Spring in Colorado is a time of rapid 
change and growth. �e foothills 
and plains see broad �uctuations 
between bitter cold snow and warm 
chinook winds. One day, we are 
wearing shorts and �ip �ops and the 
next, we are in jackets and boots.

Spring is also the time when weary 
college students begin to succumb 
to familiar illnesses such as spring 
fever and senioritis, leaving them 
with a desire to “just be done.”

As this semester wore on, the sta� of 
the TODAY faced many of the same 
�uctuations, changes and growth 
that spring is notorious for. 

One day, the stories and videos were 
coming together well, people were 
cooperative and deadlines were met. 
�e next day, interviews didn’t pan 
out, computers crashed and the sta� 
began to get overwhelmed. �ere were 
times when I wished I could leave the 
stress behind and “just be done.” 

�en, the debacle that was “Pot-gate” 
descended on the department. Like 
a spring blizzard, the disagreements 
and biases buried all our hard work 
and le� an uneasy chill in the air. 

But it was a lesson learned and one 
of those real-world experiences that 
shouldn’t be underestimated. It taught us 
perseverance and how to work through 
con�ict, despite how uncomfortable 
and awkward some situations feel. 

As editor, it was di�cult to watch the 
anxiety spread, knowing full-well that 
the decisions the editorial sta� made 
and felt strongly about were wreaking 
havoc within our little department. 

In the end, the decisions we struggled 
with made little di�erence in the 
context of the magazine, but the 
impacts they had on the sta�, faculty 
and students involved with the TODAY 
will be deep and long-lasting. 

�at is where the theme of this 
issue comes into play. 

“Winning” is a simple, positive term. 
I’ve known since last year’s national 
championship victory that “Winning” 
would be our magazine’s theme. I 
just didn’t realize how signi�cant it 
would be just a few months later, on 
the eve of the spring semester’s end.

So, how does it apply, considering all the 
upheaval we’ve experienced this term? 

It’s simple; “Winning” means taking on 
a challenge and owning it, remaining 
tenacious in the face of doubt and 
skepticism and emerging a�erward wiser 
and stronger than you were before.

Every football player on the 
championship team, every graduate 
who walks on May 2, and every student 
who ends this semester just a little 
closer to their dream of a college degree, 

personi�es the meaning of the word. 

And every writer, photographer, 
videographer, ad sales person and editor 
at the TODAY exempli�es it, too. 

“Winning” is at the heart of everything 
in this issue of the TODAY, even 
the editorial that chronicles our 
journey through “Pot-gate.” 

Soon, I’ll pass the TODAY torch to Sara, 
my co-editor, who helped me survive 
this last year with my sanity somewhat 
intact. She’s a winner, and she has the 
heart of a true journalist. I couldn’t leave 
the TODAY in more capable hands.

As spring, with its challenges and 
changes, �nally comes to a close, the 
mass communications department 
will pick up the pieces and look ahead 
to its 50 year celebration in the fall. 
Proud “mass commies” from all over 
the world will return home. And I will 
be excited to be counted among them.

If I could leave one bit of wisdom for 
future TODAY editors, it would be this: 
Adversity doesn’t de�ne you. �e way you 
handle that adversity is what distinguishes 
you and makes you a winner. ✴

LETTER FROM THE EDITOR








